
Technische Universität Dresden 
Medienzentrum

Prof. Dr. Thomas Köhler  
Jun.-Prof. Dr. Nina Kahnwald

(Hrsg.)

an der
Technischen Universität Dresden

mit Unterstützung der

BPS Bildungsportal Sachsen GmbH
Campus M21

Communardo Software GmbH
Dresden International University

eScience – Forschungsnetzwerk Sachsen
Gesellschaft der Freunde und Förderer der TU Dresden e.V.

Gesellschaft für Informatik e.V. 
Gesellschaft für Medien in der Wissenschaft e.V.

IBM Deutschland
itsax – pludoni GmbH

Kontext E GmbH
Learnical GbR

Medienzentrum, TU Dresden
ObjectFab GmbH

Transinsight GmbH
T-Systems Multimedia Solutions GmbH

Universität Siegen

am 07. und 08. Oktober 2013 in Dresden

www.geneme.de
info@geneme.de



E.2 Does community matter? Social and cultural 

educational technologies.
Negla Osman1, Thomas Köhler2, 
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Abstract 
The recent advances in information and communication technologies 

([19] and [7]). These advances make the issue of acceptance of ICTs 
a topic of increasing importance, particularly in educational research 
and practice [18]. Many studies have been conducted to understand, 
explain, and predict the issue of acceptance and use of new technologies. 
Fortunately, these studies have resulted in several serious theoretical 
developments [9]. Overall understanding of the role of culture and social 

particularly collaborative and interactive technologies such as the 
internet, can facilitate the successful implementation and use of these 
technologies in the educational context. This study concentrates on 

use of the internet as a helpful collaborative educational technology. To 
achieve this aim, the study adopts technology acceptance model (TAM), 

(mainly uncertainty avoidance and masculinity). With the help of a 
structural equation model (SEM), the data assessment demonstrates 

academic activities – i.e. the authors are able to assert that community 
matters in the adoption of these new ICTs. The article concludes by 
offering important implications and recommendations for both research 
and practice.



1 Introduction

2 Technology acceptance model and cultural dimensions





3 Methodology

 



4 Results of the study 

4.1 Assessment of measurement and the structural model (culture as 
main direct construct)
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Figure 1: Structural model of internet adoption

4.2 Assessment of measurement and the structural model (culture as 
a moderating variable)



5 Discussion, implication and conclusions 
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